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3. Solution & Product
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4. Market Opportunity
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8. Collective Copyright & Legal Structure

8.1 ZH AlIAEH 2
« Novelhaus= ZH-2S-ZQE O JlsS HZEoHX L=CH.
- CREDIT2 & SHII OtY W2 JIHE “JEOIEP.
- CREDIT2 £2 =2Hi2 HIE ALHNI 2 AIS ST

8.2 HUWA 1=

ANsAIA &t

I AE 2D}

8 25 oz B2sMEAZ IHEC.

B e F0 HA X<

— O

o .

0 4n

« Novelhaus + JIHAIS0] 22z ERole & &S
e 2MH MNE2 SHEHAN IEWAH(IP)CZ ES2
e HI3Xt= Novelhaus2l &0 210l 018 20t

8.4 &3 X2 FH

A2 xS 2el-Hef-20lda Aet2 NovelhausOl HSECH 1O OlkRsE UOS
1. AI'BRI AIAE-EHE -2 S E5 Jls M3
2. == JIA &S 2EE &2 =M 2R
3. 2&F M&= Hs <ol 8 UHI 28
. SSHE 2X0AME 2d 22X =50 24
8.5 CREDIT J|gFt =t =&

* Novelhaus: 52%
o AlssAIA DI 12%
o OIOAZE HIH1/N): 36%

9. Humanistic Vision — 21 X|&! &Klgt IO
Novelhaus= St=8&t EsiEZsS Y ClF XAl9 &E&H.-J|AH-2Ro AEs &HC.

Novelhaus= CHS0l 214 &tCH:

-+ OBXS ALY, 912 FRo| =aAD ==
- E MBSO 0I0DIS ASIEH N da
+ SAE-B-30IR 0100 S AMNEOZ Az ARl Y

« Qlgt 34040| EJHIDP EI: MZ2 XA MEL

-
EE &&F DIEH 29
Novelhaus“ Z2= 22 M2 Jld0l JIEE 2
= Mg 899 EEHEOIEP



10. Team

JB Kim — Founder & Developer
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11. Vision & Impact
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